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ωIt is about PEOPLE!
ωSTI is also ABOUT 

PEOPLE!
ςLƳǇǊƻǾƛƴƎ ƭƛǾŜǎΧƻŦ t9ht[9Τ 

ςt9ht[9Ωǎ 9ƴƧƻȅƳŜƴǘ ƻŦ ƭƛŦŜ

ωBut getting science to 
people is not just about 
science

ÅScience alone is not 
enough!

ςScience operates in a 
more complex world
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The Public The Science

Emotion Fact

ΨΧ {ŎƛŜƴŎŜ Ƙŀǎ ƭŀǊƎŜƭȅ ōŜŜƴ ŘŜǾŜƭƻǇŜŘ ƛƴ ƛǎƻƭŀǘƛƻƴ ŦǊƻƳ ǎƻŎƛŜǘȅΩǎ ƛƴǇǳǘΦ 

And ǘƘŜ ǎƻŎƛŀƭ ŘŜōŀǘŜ Χ Ƙŀǎ ƭŀǊƎŜƭȅ ōŜŜƴ ƘŜƭŘ ƛƴ ƛǎƻƭŀǘƛƻƴ ƻŦ ǎŎƛŜƴǘƛŦƛŎ ƛƴǇǳǘ -
Craig Cormick

Gap Between Science and Public!



i) Scientific Fact not Always Truth to Public

Oxford Dictionaries 2016 

intal word of the year was 

post-truth

ÅWhere objective facts 

are less influential in 

shaping public 

opinion than appeals 

to emotion and 

personal belief

ÅE.g Climate Change
Source: Kahan 2015



ii) Opinion Difference Betn Scientists & Public



iii) Global Complex Village

ÅThe world has become a village with greater complexities 

and fast and numerous information sources and opinionsé.

ïó’The currency of the New Economy won't be money, but 

attentionôôïA radical theory of value

ïThe more info there is the more costly the attention currency



Good News - Science still Respected & Desired 

Table 23: Attitudes towards buying GM food: changes over time (%)

Source: South African Social Attitudes Survey (SASAS) 2004 and 2015

Attitudes towards

science

Strongly 

agree
Agree

Neither 

agree

nor 

disagree

DisagreeStrongly 

disagree

(Do

not 

know)

Scienceand Technology

are making our lives

healthier, easier, and

more comfortable

31 48 9 4 1 7

Attitudes towards science in South Africa: promise and reservation (%)

Source: South African Social Attitudes Survey (SASAS) 2015



What can Strategic Communications Contribute?

ΨΧΦΦǊƻōǳǎǘ and enduring international debate about the nature of the 

public-science interface has seen the discourse shift progressively from 
'science literacy' to concerns over the 'public understanding of 
science' paradigm and more recently  to a 'science and society' agenda.Ω
REDDY, Vijay; 2013

ωAttitudes and not Scienceis at the center of whether technology is embraced 
or not

ÅInfluencing attitude change; 

ωEmpowering decision making;

Are key objectives of strategic communications



Strategic Communications

ωPurposeful use of communications to enhance positioning& 
competitivenessin support of attaining its goals/ mission

ωA process that can only succeed when implemented through a coordinated& 
synergisticset of activities planned to build cumulative effects on knowledge, 
attitude change & supportive actions

ωHelps channel investments available for best results

ωMeaning - integratingor infusingcommunication efforts into the fabric of 
the organization based on an agenda & a master plan.



1. Structure & Focus STI Communications

ωBringing clarity ǘƻ {¢LΩǎ ƻǇŜǊŀǘƛƻƴŀƭ ŜƴǾƛǊƻƴƳŜƴǘ ςInternal Planning

ςReality Check

ωOutput - Communications Strategy

ςDefines communications process; manages expectations 

ωGoals

ωAudiences

ωMessage themes

ωChannels 

ωOutputs etc

ωTiming 

óIf you were in my shoeséô



Pod-borer Resistant Cowpea

50 Issues categorised

ςRegulation

ςSafety

ςProduct delivery

ςSocioeconomic impact

ςTrade

ςAgronomy

ςTechnology
Addressed through Messages, 
info materials production

Three key objectives
Å To support the regulatory process;

ÅTo engage political support; 

ÅTo ensure broad stakeholder awareness of Bt
cowpea 



Audience ID - Key Players & Influencers

Product Development Lifecycle

1 ï3 years 1 ï3 years 1 ï3 years

Product 

Concept

Discover

y

Early Product 

Testing & 

Development

Integration 

& Product 

Selection

Product 

Ramp Up

Market 

Introduction

Post 

Market 

Activities

1 2 3 4 5 6

CFTs

Direct Influencers Indirect Influencers Peripheral Influencers

Stakeholder Engagement Intensity and Reach 

Donna Ramaeker Zahn

ÅAnalysed groups

ïMotivations

ïKey messages

ïBest communication 
methods

ïKey communicators

ïTools & channels

ïActivities

ïOutput indicators





ωBuilding understandingand generating attention  
ςBring science closer to people 

ωThis role is critical in 

ςBuilding general & specific knowledge of science (awareness);

ςImparting specific educational aspects (capacity strengthening);

ςManaging difficult situations (issues management)

ωGoalςpublic to know, appreciate& choose to support or tolerate science

2. Demystify Science



2. Demystify Science – How

1. Messaging ςDevelopment & training ςSituation 
specific

ςScience inΨƘǳƳŀƴ ǎǇŜŀƪΩ- Capture attention

2. Correcting misconceptions & misinformationςLoL!

3. Preparing for unexpectedςemergency preparation;

4. Telling the story - Humanizing science ς

ςάIǳƳŀƴǎ ŀǊŜ ƘŀǊŘ-ǿƛǊŜŘ ǘƻ ǊŜǎǇƻƴŘ ǘƻ ǎǘƻǊƛŜǎΦέ
Zak 2014

a) Awareness;b) Dialogue;c) Engage ςeven critics

άPeople think that 
stories are shaped by 
ǇŜƻǇƭŜΦ Lƴ ŦŀŎǘΣ ƛǘΩǎ ǘƘŜ 
ƻǘƘŜǊ ǿŀȅ ŀǊƻǳƴŘΦέ φ 

Terry Pratchett



3. Build support for STI 

ωBuilding Networks -/ƻŀƭƛǘƛƻƴ ƻŦ ΨŀƭƭƛŜǎΩ -άKidolekimojahakiuichawaέ 

ωAdvocating for enabling environment - policy, business levels - advocacy

ÅAccelerate the demand & uptake of STI

ωBrand Building & Reputation 

Management



Research demonstrates power of communications in 

adoption of STI

ÅA 2017 study looking at the impact of Communication for 
Development (C4D) in increasing measles vaccination in western 
China found:

ü Knowledge of vaccines increased by 20%, with 95% of caregivers aware 
of health record requirements for school

ü Caregivers were more willing to have children vaccinated, increasing from 
51% to 67% 

ü Coverage rates of key immunizations increased.

ÅKey finding: communication messaging should be tailored to 
targeted population, based on their beliefs, attitudes & behaviours. 



Research demonstrates power of 

communications in adoption of STI
Agree Disagree Don’t know

2004 2015 2004 2015 2004 2015

I would buy GM maize if it

were healthier

59 77 18 11 22 12

I would buy GM maize

if it cost less than

ordinary maize

51 73 26 15 23

12

I would buy GM maize if it

were grown in a less

damaging way to the

environment

50 68 24 16 26 16

Source: South African Social Attitudes Survey (SASAS) 2015
Farmer 

video 1

Farmer

video 2

Prof-PBR-COWPEA-FARMER-EVALUATION-VIDEO-Prof-Ishiyaku.mp4
Prof-PBR-COWPEA-FARMER-EVALUATION-VIDEO-Prof-Ishiyaku.mp4
Farmer-PBR-COWPEA-FARMER-EVALUATION-VIDEO-FARMER2.mp4
Farmer-PBR-COWPEA-FARMER-EVALUATION-VIDEO-FARMER2.mp4


Awareness

Åof issue 
or 
desired 
action

Appreciat
ion

ÅOf 
issues

Commitment 

ÅTo desired 
change  

Change/Actio
n

ÅGoal 
attainm
ent



Wired into Fabric!!

ÅAs strategic function 

communications should 

be at the center of early 

STI decision making &

funding



“I experiment with different hybrids; the 

DroughtTEGO looks promising.”

Judy Gichoya, Kirinyaga County Farmer


