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S5 i) Scientific Fact not Always Truth to Public

Oxford Dictionaries 2016
intal word of the year was

post-truth

A Where objective facts
are less influential in
shaping public _ '
opinion than appeals II’ [T
to emotion and _ )
personal belief

. Ordinary Science Intelligence Ordinary Science Intelligence
A E.g Climate Change

There is “solid evidence” of recent global warming due “mostly” to “human activity such as
burning fossil fuels.” [agree, disagree]
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%ﬁ% i) Opinion Difference Betn Scientists & Public

Opinion Differences Between Public and Scientists

% of US. adulfs and AAAS scientists saying each of the following

Biomedical sciences [AAAS scientists |
4

Safe to eat genetically v"r

modified foods oint ga

Favor usa af
animals in research

Hale Lo eal foods
grown with pesticides

Humans have avalved

Childhood vaceines

such as MMRE should :

be required
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—— 111) Global Complex Village
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A The world has become a village with greater complexities
and fast and numerous information sources and opinionsé .

I 0 TICHITEeNCY of the New Economy won't be money, but
att e ntAradidal bebry of value

I The more info there Is the more costly the attention currency
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Attitudes towards science in South Africa:

+ Good News - Science still Respected & Desired

promise and reservation (%)

Neither

Attitudes towards Strongly | Agree Disagreq Strongly | (Do
science agree agree disagree | not
nor know)
disagree
Scienceand Technology 31 48 9 4 1 7

are making our lives
healthier, easig, and
more comfortable




%What can Strategic Communications Contribute?

WX & ¢ i @nthdrifig international debate abotlte nature of the
public—sc:iencei nterface has seen the discourse shift progressi\ﬁéQm

'science literacyt concerns over th&ublic understandingof

Sclenceparadigm and more recentlfO a 'science and society' agenda
REDDY, Vijay; 2013

w Attitudes and notSciencas at the center of whether technology Is embrade
or not

A Influencing attitude change;
wEmpowering decision making;
Are key objectives of strategic communications
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Strategic Communications

w Purposefuluse of communication® enhancepositioning &
competitivenessin support of attaining its goalshission

w A processthat can only succeed when implemented througbcardinated&
synergisticset of activities planned tbuild cumulative effecten knowledge,
attitude change & supportive actions

w Helps channel investmentavailablefor best results

w Meaning- integrating or infusingcommunicationefforts into the fabric of
the organizationbased on an agend&a a master plan.



1. Structure & Focus STI Communications
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¢ Reality Check

w Output - CommunicationsSrategy
¢ Defines communications process; manages expectations
wGoals
wAudiences
wMessage themes




2
=

Three keyobjectives
A To support the regulatory process;

50 Issues categorised A To engage political support;
¢ Regulation A To ensure broad stakeholder awareness3if
¢ Safety cowpea

¢ Product delivery

¢ Socioeconomic impact
¢ Trade

¢ Agronomy

¢ Technology
Addressed through Messagsés,
Info materials production




Audience ID - Key Players & Influencers
Product Development Lifecycle

AAnalysed groups ’T ’T ’T ’T ’T ’T

AAZEETF

| Motivations

. Product Discover Early Product Integration Product Market Post

| Key messag es Concept | vy Testing & & Product Ramp Up Introduction Market
Development Selection Activities

I Best communication [cFTs

methods 11 3 years 17 3years 11 3years
=

Direct Influencers Indirect Influencers

Stakeholder Engagement Intensity and Reach
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Table 4. Summary of Bt cowpea communication ¢

efails for Mgeria,

Target Groups | Outreach Best Key Messages Time to initiate
mechanisms communicator communication
(PERSON)
Reaulatory Planning
NBC m Federal | Provide pertinent | IAR- Mohammed | The project will be 2008
Mimstryof | information for Ishiyaku; carried out 1
Environment | identified activities | AATE-Francts | compliance with
Nang ayo; national and
NABDA-Prof | mnternational safety
Solomon owidelines and

regularinﬂs
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2. Demystify Science

W Bundmgunderstandmgand generating@attention
¢ Bring science closer to people

w This role is critical in
¢ Building general & specific knowledge of scie(@m@areness)
¢ Impartingspecific educational aspecdfsapacity strengthening);
¢ Managing difficult situationfissues management)

w Goal¢public toknow, appreciate& choose to support or tolerate science



%ﬁ% 2. Demystify Science — How

1. Messagingg Development & trainingg Situation
specific
¢ Science ifW K dzY |V - Gapitré dtteéhtion

2. Correctingmisconceptions misinformationc Lol!

3. Preparingfor unexpectedc emergency preparatiagn

4. Tellingthe story- Humanizing science OPe?ple think that
D AR A e R eyl Stories are shaped by
Zak 2014 LJISZ2 L) SO LY

a) Awarenessp) Dialogue;c) Engageg evencritics 20KSNJ 61 &

TerryPratchett



AT 3. Bulld support for STI

w BuildingNetworks-/ 2 I £ A (1 A 2Q/6Kid®Ekimejahakiuichands
w Advocating for enabling environmentpolicy, business levelsadvocacy
A Accelerate the demand& uptake of STI

w Brand Building & Reputation
Management




A A 2017 study looking at the impact of Communication for
Development (C4D) in increasing measles vaccination in western
China found:

U Knowledge of vaccines increased by 20%, with 95% of caregivers aware
of health record requirements for school

U Careqgivers were more willing to have children vaccinated, increasing from
51% to 67%

U Coverage rates of key immunizations increased.

A Key finding: communication messaging should be tailored to
targeted population, based on their beliefs, attitudes & behaviours.



Research demonstrates power of
communications in adoption of STI

Agree Disagree Don’t know

2004 | 2015 | 2004 | 2015 | 2004 | 2015
| would buy GM maize if it 59 77 18 11 22 12
were healthier
| would buy GM maize 51 73 26 15 23
If it cost less than 12
ordinary maize
were grown in a less
damaging way to the
environment



Prof-PBR-COWPEA-FARMER-EVALUATION-VIDEO-Prof-Ishiyaku.mp4
Prof-PBR-COWPEA-FARMER-EVALUATION-VIDEO-Prof-Ishiyaku.mp4
Farmer-PBR-COWPEA-FARMER-EVALUATION-VIDEO-FARMER2.mp4
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=— Wired into Fabric!!

A As strategic function
communications should
be at the center of early
STI decision making &
funding




“I experiment with different hybrids; the
DroughtTEGO looks promising.”




